
Mediaandcommunication

Aspreviouslymentionedcommunicationmeansspeaking,exchangingideas,writing

orsendingmessegestoanotherperson.itisusallydefinedasanetworkof

interactionsandnaturallythesenderandtherecieverkeepsonexchangingtheirroles.

Thesource:referstothepointororiginsofamessagewhichisencodedbythe

senderandtransmittedthroughthechanneltothereceiver.

Whatismassmedia?:themedia(thetoolorthechannel)whichweuseto

transfermessagestothemasses(largemembersofpeople)

Toperform masscommunication,manymediumssuchasradio,television,social

networking,billboards,newspapers,magazines,books,movies,andtheInternetare

employed.

Whyweneedtocommunicate? communicationisamustneedofhumanbeings

anditsthedevelopmentofcivilization.thefunctionsofcommunicationhavealso

expended.AccordingdoDenisMcQuail(acommunicationtheorist)inhisbook

“Masscommunicationtheory”thereareseveralfunctionsofmasscommunication:

 Information:Accordingtohim :wegetmostofnewsandinformationfrom

massmedia(TV,newspapers,andwww…ect)soitisoneofitsessencial

functionstogetinformationabouttheworldaroundus.wealsohave

adevertisingwhichisanotherpopulermedium forlettingthesocietyknow

aboutthedifferentproductsandserviceswhchareavailableinthemarket

 Correlation(coonection):themedium ofmasscommunicationalsoprovide

interpretationandexplanationofthenewsandevents(itdecidewhatis

newsworthyornot)

 Continuity:ithelpstransmittheculture.Communicationplaysabigrolefor

thatonlybyitthatwecanactuallypassonourideas,opinionsandcultureto

thenextgeneration.Themassmediumshaveagreatroleinshapingthe

popularculture(themostacceptedbeleifsandthepracticesinthesociety).

 Entertainment:weallaredependentonmassmediatoprovideuswith

diversion,relaxationandentertainment

 Mobilization:aimsatbringingthesocietytogetherandcreateawearnessfora

cause(octoberroseforexample).todayanyonecancreateacontentto

startamassmediacompaignandfightforacausebygainingattentionand

supportforasociety.

7branchesofmassmedia:

1.Print:theoldestbrancheforsharingnews(15th)suchas(books,

newspapers,magazines)



2.Recordings:from latethe19thcentury(gramophones,records,CDs,Dvds)

3.Cinema:from about1900

4.Radio:from about1910

5.Television:from about1950

6.Internet:from about1990

7.Mobilephonnes:from about2000

Characteristicsofmassmedia:

a)Communicationismostlyoneway

b)Audiencehasagreatdealofchoice

c) AimsthatmessegesReachlargeandvastaudience

d)Influencedsocietyandareinturninfluencebysociety.

Advantegesofmassmedia:

_reachsmanypeoplequickly

_lowcostperpersonreached

_Inform peopleaboutnewideasandservices

_climateofopinions

Disadventegesofmassmedia:

_caneasilybemisunderstood

_accessusuallydifficultespeciallytoolderpeople

_lacksoffeedback


